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Mediating Brand Love in the Relationship between
Sustainable Marketing and the purchase decision of
Environmentally Friendly Food Products: The moderating
role of of Customers' Environmental Awareness

(applied study on retail store customers in Egypt)

Reham Mohsen Elsayed Raghda Mohsen Elsayed
Sadat Academy for Management Sadat Academy for Management
Sciences Sciences
Abstract:

The aim of this study is to measure the impact of sustainable
marketing dimensions (sustainable product, sustainable pricing,
sustainable distribution, and sustainable promotion) on the
purchase decision of Environmentally Friendly Food Products
when brand love is mediator. It has been relying on An electronic
survey list Single 359 strong in the preliminary data collection
necessary for testing hypotheses for research on retail store
customers in Egypt during the study period.
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The study found a positive moral effect of the sustainable
marketing dimensions (sustainable product, sustainable pricing,
sustainable distribution, and sustainable promotion) on the
purchase decision of Environmentally Friendly Food Products. It
also found a positive moral impact of sustainable marketing
dimensions (sustainable product, sustainable pricing, sustainable
distribution, and sustainable promotion) on brand love, a positive
moral effect of brand love on the purchase decision of
Environmentally Friendly Food Products, and the results showed
that the moral effect of the sustainable marketing dimensions
(sustainable product, sustainable pricing, sustainable distribution,
and sustainable promotion) on the purchase decision of
Environmentally Friendly Food Products when the brand love is
mediator, and there is the moral effect of the Customers'
Environmental Awareness on the relationship between the
sustainable marketing dimensions and the purchase decision of
Environmentally Friendly Food Products.

Keywords: Sustainable Marketing , Brand love, the Decision to
purchase Environmentally Friendly Food Products, customers'
environmental awareness.
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